	
	
	
	
	
	Marketing of New Product

	01.
	Service marketing can be considered to have ………Ps

	
	a.
	5
	b. 6
	
	c. 7
	d. 8

	02.
	There are standard ………..Ps
	

	
	a.
	2
	b.3
	c.4
	d. None
	

	03.
	How may Ps are required for products?
	

	
	a.
	02
	b.03
	c.04
	d. None
	

	04.
	Services marketing requires extra ………..Ps
	

	
	a.
	02
	b.03
	c.04
	d. None
	

	05.
	……….Ps are called Marketing Mix.
	

	
	a.
	02
	b.4
	c.07
	d. None
	

	06.
	Marketers depend on………..
	

	
	a.
	Marketing research
	b. Sales report
	c. a&b d. None

	07.
	Marketing research may be………
	

	
	a.
	Formal
	
	b. informalc. a&b d. None

	08.
	………….to determine what consumers want and what they are willing to pay for it.

	
	a.
	Marketing research
	b. Sales report
	c. a&b d. None


9. The scope of a product generally includes …………… such as warranties, guarantees and support. 

a.  Supporting elements  b. Sales report
c. a&b
d. None
10. ………….refers to the process of setting a price for a product including discounts.     a. Promotion b. Pricing c. a&b d. None
	11.
	…………including advertising, sales promotion, publicity and personal selling etc and

	
	refer to the various methods of promoting the product, brand or company.

	
	a.
	Promotion
	b. Pricing
	c. a&b d. None

	12.
	……..is done to differentiate offers of a company from other’s offer.

	
	a.
	Branding
	b. Pricing
	c. Promotion  d. None

	13.
	……………refers to how the product gets to the customer.

	
	a.
	Place  b. Promotion  c. Pricing
	d. None


14. …….is the process involved in providing a service which can be crucial to customer satisfaction. 

a.  Product
b. Process
c. Promotion  d. None
15. ………….is a method of focusing an organization’s energies and resources on a course of action which can lead to increase sales & dominance of a targeted market niche. 

	
	a.
	Marketing strategy
	b. Access strategy
	c. a&b
	d. None

	16.
	Market situation for a product/service is defined as………..
	
	

	
	a.
	CAV cycle
	b. Product Life cycle
	c. Customer Life cycle
	d. None

	17.
	The stages in Product Life cycle is….
	
	
	
	

	
	a.
	3
	b. 4
	c.5
	d. None
	
	
	
	

	18.
	Marketing strategies based on……..can be categorized.
	
	

	
	a.
	Market dominance
	b. marketing research
	
	c. Sales report d. None

	19.
	Marketing strategies can be categorized into …………
	
	

	
	a.
	3
	b.4
	c.5
	d. 6
	
	
	
	

	20.
	Marketing strategies based on share can be categorized as………..
	

	
	a.
	Leader b. Challenger
	c. Follower
	d. Nicher
	e. All
	

	21.
	Market strategies based on strategic strength can be categorized into…..
	

	
	a.
	2
	b.3
	c.4
	d. None
	
	
	
	

	22.
	Market strategies based on strategic strength can be categorized as…
	

	
	a.
	Market segmentation
	b. Product differentiation
	c. a&b d. None

	23.
	On the basis of strategic strength, Market strategies can be categorized into….

	
	a.
	2
	b.3
	c.4
	d. None
	
	
	
	

	24.
	Categorization of Market strategies are
	
	
	
	

	
	a.
	Market dominance
	b. strategic strength
	c. a&b d. None
	

	25.
	Marketing Guru is……………….
	
	
	
	

	
	a.
	Michal Partner
	b. Michel Porter
	c. Mohan Porter
	d. None

	26.
	Marketing Guru defines …………generic strategies.
	
	
	

	
	a.
	2
	b.3
	c.4
	d. None
	
	
	
	


27. SWOT stands for 

a. Small, Weakness, Opportunities, Threat 

b. Strength, Weakness, Opportunities, Threat 

c. Strength, Weakness, Optimism, Threat 

d. Smell, Weakend, Over, Thread 

28. PEST stands for 

a. Political, Expenditure, Social Technological 

b. Political, Economical, Service, Technological 

c. Political, Economical, Social, Technological 

d. Political, E commerce, Social, Technological 

29. An important model worth considering in deciding about new products is the 

a. Porter’s Five Force Model 

b. Porter’s Six Force Model 

c. Partner’s Five Force Model 

d. Partner’s Six Force Model 

30. FMA stands for 

a. First Mover Adventure 

b. First Mover Advantage 

c. Final Mover Adventure 

d. Final Mover Advantage 

31. ………is the advantage gained by the initial occupant of a market segment. 

a.  SMA   b.FMA c. a&b d. None
32. SMA stands for 

a. Simple Mover Advantage 

b. Second Mover Adventure 

c. Second Mover Advantage 

d. Second Mover Adventure 

33. Sometimes the first mover is not able to capitalize on its advantage, leaving the 

	
	opportunity for another firm to gain……………
	

	
	a.  FMA
	b.SMA c.a&b  d. None
	

	34.
	FMA can arise from …..primary sources.
	

	
	a.
	2
	b.3
	c.4
	d. None
	

	35.
	Although in some cases, being a first mover can create an overwhelming advantage in

	
	some cases, products that are first to market do not succeed. These products are victims

	
	of………………
	
	
	
	

	
	a.
	First mover disadvantages
	b. Second mover disadvantages
	c. Second

	
	
	mover advantages
	d. None
	

	36.
	Free rider effects in a component of …………
	

	
	a.
	First mover disadvantage
	b. Second move disadvantage c. a&b d. None

	37.
	Resolution of technological is a component of
	

	
	a.
	First mover disadvantage
	b. Second move disadvantage c. a&b d. None

	38.
	Market uncertainty is a component of………..
	

	
	a.
	First mover disadvantage
	b. Second move disadvantage c. a&b d. None

	39.
	Shifts in technology is a component of…………
	

	
	a.
	First mover disadvantage
	b. Second move disadvantage c. a&b d. None

	40.
	Customer needs in a component of ………….
	

	
	a.
	First mover disadvantage
	b. Second move disadvantage c. a&b d. None

	41.
	Incumbent inertia is a component of…………
	

	
	a.
	First mover disadvantage
	b. Second move disadvantage c. a&b d. None


42. The tender for 3 G was floated during………. 

a. 2006   b.2007 c.2008 d. 2009 

43. Place order for 3 G equipment enabling it to start 3 G services in …………. 

a. 2006   b.2007 c.2008 d. 2009 

44. Basic difference between 2 G & 3 G service is the………. 

a.  Data speed
b. Video quality
c. a&b d. None
45. CDMA operators like Reliance& TATA already have ………network delivering data speed of 2 Mbps. 

a. CDMA 2000 1X 

b. CDMA 20002X 

c.
A&b   d. None
46. BSNL branded its 3G as “BSNL3G” with punch line 

a. “Faster than our thoughts” 

b. “Faster than your thoughts” 

c. “Bigger than your thoughts” 

d. “Bigger than our thoughts” 

47. 3G service was first launched in …………. 

	
	a.
	Feb 2008
	b. Feb 2009
	c. Mar 2008
	d. Mar 2009

	48.
	3G service was first launched at ………….
	

	
	a.
	Chennai
	b. Bangalore
	c. Delhi
	d. Kolcutta

	49.
	3G service was launched by ………………..
	

	
	a.
	K.Karunanidhi
	b. Raja c. Kanimozhi
	d. Alagiri

	50.
	BSNL 3 G services which include…………..
	

	
	a.
	3 Mbps b. 2 Mbps
	c. 3.6 Mbps d. None
	

	51.
	2G uses………..  switching techniques for voice & data.

	
	a.
	Same  b. Different
	c. a&b d. None
	


52. 3 G uses…………..switching for any kind of data. 

a. Single b. two  c. a&b d. None 

53. BSNL has planned to cover…..cities for 3 G in phase V.1 

a. 700 b. 751  c.800  d. None 

54. BSNL plans to cover all the ………in phaseV.1 

a. District Headquarters b. Other commercial important towns  c.a&b d. None 

55. In 3 G, the cost price per song is Rs………… 

	
	
	
	a.  15
	b.25
	c.30
	d. None
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	56. The distinct stages in Product life cycle are
	
	
	
	
	
	
	

	
	a. Introduction
	b. growth
	c. maturity
	d. decline
	
	e. all
	
	

	57. Service marketing is a lot similar to……..
	
	
	
	
	
	
	

	
	a. Music
	b. Dance
	c. a&b
	
	d. None
	
	
	
	
	

	58. Vulnerability of the first mover is often enhanced by
	
	
	
	
	
	
	

	
	a. incumbent inertia
	b. FMA
	c. SMA
	d. None
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	01.C
	
	02.C
	03.C
	04.C
	
	05.C
	
	06.A
	
	07.C
	
	08.A
	
	09.A
	10.B
	

	11.A
	
	12.A
	13.A
	14.B
	
	15.A
	
	16.B
	
	17.B
	
	18.A
	
	19.D
	20.E
	

	21.A
	
	22.C
	23.A
	24.C
	
	25.B
	
	26.B
	
	27.B
	
	28.C
	
	29.A
	30.B
	

	31.B
	
	32.C
	33.B
	34.B
	
	35.A
	
	36.A
	
	37.A
	
	38.A
	
	39.A
	40.A
	

	41.A
	
	42.A
	43.C
	44.A
	
	45.A
	
	46.B
	
	47.B
	
	48.A
	
	49.A
	50.C
	

	51.B
	
	52.A
	53.B
	54.C
	
	55.A
	
	56.E
	
	57.A
	
	58.A
	
	
	
	


